
the 2019 



MAY - JUNE  2019 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

F O O D  
 LEMON CHEESECAKE 

 CHOCOLATE SWISS ROLL      

WITH CREAM FILLING 

 CINNAMON ROLLS 
 

L I V I N G  
 WAVY PRINTS, RICH HUES  

Disclaimer: All rights reserved. No part of this magazine or content may be reproduced or used without the 
wri en permission of the publisher: C.A. Editorial Consultants. All informa on contained in this magazine is 
for informa on only, and is, as far as we are aware, correct at the me of going to press. The views, ideas, 
comments, and opinions expressed in this publica on are solely of the writers, interviewees, press 
agencies, and manufacturers and do not represent the views of the editor or the publisher. Whilst every 
care is taken to ensure the accuracy and honesty in both editorial and adver sing content at press me, the 
publisher will not be liable for any inaccuracies or losses incurred. Readers are advised to contact 
manufacturers and retailers directly with regard to the price of products/services referred to in this 
magazine. If you submit material to us, you automa cally grant C.A. Editorial Consultants a license to 
publish your submission in whole or in part in all edi ons of the magazine, including licensed edi ons 
worldwide and in any physical or digital format throughout the world. 

COVER 
Article: 

POMELO                      
‘Woven In Time’           

Festive Collection 
 

THIS PAGE 
Article 
ZALORA 

Eid Collection 

 

FA SH I O N  

 CULTURAL CONNECTIONS 

 ZALORA TAKES EID 2019 

 WOVEN IN TIME - POMELO’S 

FESTIVE COLLECTION 

 SERUNA EID 2019 COLLECTION 

 HALIMA X MODANISA 

 MODANISA SPRING/SUMMER 2019 

 SOLIKA SPRING/SUMMER 2019 
 

BE A U T Y  
 SISTERHOOD - LOVE FOR ZAHARA 

 BEET BY POMELO 
 

L I F E S T Y L E  
 THE DR BREAKING STEREOTYPES 

 PENNY APPEAL’S KID BOSS 



 

The blessed month of Ramadan is 
upon on us once again. And whilst     
it is a time for reflection, patience, 
forgiveness and closeness to God, I’m 
sure many of us are also balancing it 
out with preparations for the following 
Eid celebrations. From planning the 
food and desserts to feed our guests,  
to the Eid outfits for ourselves and/or 
our families. 
 
It is a delicate balance between 
obligation and time management so 
that we don’t end up running around 
like a headless chicken closer to  
Eid. Well, that’s usually how I feel 
anyways. I have friends who have 
already sent in their pre-orders for  
Eid outfits and goodies to be ready 
and delivered to their doorstep a few 
weeks before Eid. Talk about being 
well-prepared. 
 
Well if you’re like me and you haven't 
even begun to think about Eid, then 
we’re here to help. Hopefully this issue 
will give you a few options and ideas 
of what to wear and what to prepare. 
 
So, on behalf of the GAYA team, we’d 
like to wish you a blessed Ramadan 
and a happy Eid.  
 
Ramadan Kareem! 

Love & peace 

Juliana Iskandar 
EDITOR-IN-CHIEF, GAYA MAGAZINE 

HOW TO USE GAYA 
Spot these icons in the magazine? 

Tap them to go directly to the 
website, social media or even 

play a video.  

TAP THIS ICON TO  
GO TO THE WEBSITE 

TAP THIS ICON TO PLAY VIDEO 

TAP THIS ICON TO  
VIEW INSTAGRAM 

TAP THIS ICON TO  
GO TO FACEBOOK 

TAP THIS ICON  
TO GO TO TWITTER 

https://www.instagram.com/dayinthelifeof_jules/
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Fashion 

C U L -
T U R A L  
C O N -
N E C T I
O N S   
We speak to Michaela 
Corning on how her  
brand honors heritage  
through fashion... 
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ashion shows after fashion 
shows after fashion shows. As 
I sit through these shows and 
watch the models parade on 

the runway, especially now that it’s close 
to Ramadan and all the major fashion 
brands are releasing their Eid Collection, 
I wonder, does culture play a big role in 
our Muslim identity? 
 
Being from Asia - Singapore to be 
specific - I guess I could say yes, culture 
does play a big role. After all, majority  
of Muslims hail from one community. 
And that one community share that one 
culture. During Eid, everyone dresses in 
their cultural or traditional outfits. 
 
Walking on the streets during Eid is  
like walking through a fashion show - 
everyone decked out in the latest trend  
of ‘Baju Melayu’ as we call it. But once 
Eid is over, we all transform back to 
normalcy - to the everyday. 

Culture forms the foundation of our 
identity - the language we speak, the 
food we eat, the traditions we hold true. 
It forms the very makeup of who we  
are. And who we are is subsequently 
expressed through the way we dress. 
 
If culture is the foundation of our unique 
identities, and we are usually quick to 
showcase our heritage through other 
means like food, is there a reason why 
some of us shy away from wearing our 
culture, our heritage, loud and proud 
through our fashion? 
 
We speak to Michaela Corning to learn 
more about her and how her brand aims 
to “honor your heritage”. 
 

...My brand’s tagline is “honor your heritage” 
and for me this really means a few things. 
First of all, it’s about not hiding your cultural 
or ethnical background or feeling the need to 
white wash everything…. 

F 
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Thank you for taking the time to speak 
to us Michaela. It’s such a pleasure  
and we are so intrigued by your story. 
So let’s begin shall we? 
 
One concurrent theme that stands  
out to us from your unique story is 
‘identity’. Your brand is all about 
celebrating our individual and unique 
identities. Our individual cultural 
backgrounds lay the foundation for  
our identity, we do agree. 
 
What would you define as identity  
and how does fashion help build that 
identity in your opinion? 
 
Identity has many components from 
language to culture, where a person  
grew up in this world, the foods we eat, 
the clothing we wear, etc. My brand’s 
tagline is “honor your heritage” and for 
me this really means a few things. First 
of all, it’s about not hiding your cultural 
or ethnical background or feeling the 
need to white wash everything. 

 
 
 
 
 
 
I think a lot of Muslims feel this 
unnecessary need to fit in and blend in. 
This is as much about hijab as anything 
else – even hair styles or clothing 
choices. For me it’s about choice and 
also not being shy about who we are 
even if people can’t handle it. Too bad.  
 
I know what it is like to tone down my 
“Muslim-ness” while at work or in other 
non-Muslim environments. I, however,  
do not experience this from the point  
of view of people of color. I see their 
struggles from the side lines and it still 
hurts me tremendously. 
 
The other part of this motto is that when 
I converted to Islam 20 years ago, I did 
not convert to another culture. I am still 
American – whatever that means to me.  
I love other cultures and have been 
married to an Arab American for a very 
long time, but I do not have an Arab 
background outside of the marriage. 
 
I am grateful that he did not pressure me 
too much to assimilate. Alhamdulillah 
we met in the middle culturally in many 
ways. Everything is about compromise. 
Fashion is a natural expression of  
a person’s beliefs, values and passions.  

BINTA IN TWO-PIECE METALLIC SET 
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BINTA IN KIMONO 
PALAZZO PANTS SET 
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Women - in this case Muslim women - 
don’t come in one mold. We are all 
uniquely different. Yet mainstream 
media and retail sometimes paint us 
with one broad brush. 
 
In your opinion how do modest fashion 
brands helmed by Muslim women  
such as yourself, help to change  
the narrative? 
 
What I am hoping to create is a brand 
that reflects us – Muslim women, with 
all our complexities. I personally am 
tired of seeing all this carbon copy 
fashion imported from sweatshop labor 
intensive countries that much of which  
is made very poorly. 

I am not trying to create the Forever 21 
of modest fashion. That is why I am  
very purposeful of what I import, and 
also why I hand make many pieces 
myself. When production gets too busy 
then I work with freelance seamstresses 
locally here in Seattle. 
 
I would say what is changing the 
narrative as well is that we are defining 
the space versus men dominating modest 
fashion and telling us what to wear.  
We are driving it. Muslim women for 
Muslim women. 

PREMIUM EMBELLISHED JERSEY HIJABS 
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On the topic of mainstream media, it  
is unfortunately not uncommon for 
culture to be conflated with religion.  
That is a rather alarming misconception 
to perpetuate as we are all too aware. 
 
In your opinion, do you feel the modest 
fashion industry from fashion brands, 
social media influencers, etc, help to 
change this misguided perception and 
help to combat Islamophobia? 

 
 
 
 
 
 
 
 
In many ways they are combating 
Islamophobia but in other ways they  
are white washing our Muslim identities 
too. We don’t have to conform to please 
others. We can wear loose clothing, 
bright colors and patterns that white 
people would call “ethnic” without 
feeling like we need to look a certain 
way to fit in. 
 
By the way, I despise this word “ethnic”, 
because it is used by many white people 
to describe traditional clothing or textiles 
that they don’t know where they come 
from, which is why I refuse to use it.  
 
Every piece I make, I always give credit 
to the cultures I am incorporating into  
a piece. Modest fashion is not the same 
as hijab fashion. Hijab fashion is one 
type of modest fashion. 
 
Modest fashion is a movement that 
appeals to many people from different 
religious and non-religious backgrounds. 
It has broad appeal. I do think that 
having people like Halima on magazine 
covers helps Muslims living in America. 
Absolutely!   

LIFEOFAANI IN KIMONO 
HANDMADE CRYSTAL 

ARABI EARRINGS 
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MICHAELA IN HANDMADE 
VELVET KIMONO 

I would say what is 
changing the narrative as 
well is that we are defining 
the space versus men 
dominating modest fashion 
and telling us what to wear. 
We are driving it. Muslim 
women for Muslim women. 
 
-- Michaela Corning 

“ 
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Collaboration with other Muslim 
women business owners is another 
prominent theme of the Michaela 
Corning brand. We are truly inspired  
by that. In your view, is collaboration 
important in the fashion industry, in 
particular our modest fashion industry? 
 
Collaboration is important in the Muslim 
community in general if we want to 
make real sustainable social change. 
Retail specifically is a very difficult 
business and working with like-minded 
sisters like Rahma Yusuf, creator of 
Riyya Collection, has only propelled 
both of our businesses. We collaborate 
on everything we can, and together we 
grow our businesses faster than we 
would working alone. 

I truly believe what I am doing is unique, 
so I don’t feel threatened by other 
designers. I know there is enough space 
in the industry for all of us. Those who 
have unique value to offer will survive, 
and others who don’t will not. 
 
I see a lot of petty competition on social 
media not to mention Muslim retailers 
copying each other’s designs. I want  
no part of that. I want a modest fashion 
brand that is ethical, sustainable and 
actually modest and the feedback I am 
getting from my customers is that they 
love this! I feel very blessed to have 
found a few smart passionate women  
like Rahma to work with and I love it.  
I truly believe if she wins, then I win too.    

NOTSOBASIK IN PALM PRINT SET 
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Our readers are from all over the 
globe and for many of us, we may not 
necessarily be privy to the societal 
situation in the US. 
 
How has modest fashion been 
accepted in the States? Is the hijab 
something that is still a touchy topic 
in the States or is this changing due 
to the push in diversity in the fashion 
industry? 
 
The US is such a huge country, and 
many would say that each state is like 
a separate country. I live in Seattle, 
WA which is very progressive and 
“liberal” so my experiences will not 
be the same as a sister living in 
another state, but for the most part it  
is getting easier as compared to 15 
years ago despite who we have in the 
White House right now. 
 
It does however feel like 3 steps 
forward and then 2 steps back 
sometimes. It is definitely easier  
now than it was in 2001 when I first  
started observing hijab. Diversity  
and Inclusion is something being 
advocated for in much of corporate 
America – much more than it used to 
be so tides are changing. 

GAYAMAGAZINE.COM 

NEELAM IN 
HANDMADE 

KIMONO 
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Most organizations fall very short of 
their aspirations, but the conversation  
is being had for sure. So it is not just 
modest fashion that is helping drive that 
change - there is much more to it than 
that. Having a diverse and inclusive 
workforce is a key imperative to creating 
a successful company. 
 
I worked in business management 
consulting and HR research for 10 years 
before relaunching my brand so I am 
bringing much of what I learned into my 
small startup. 

What are the future plans for the 
Michaela Corning brand? 
 
I am working on two new lines right 
now. One that represents my Latina 
Muslims and I am also working on  
a modest fitness line. Stay tuned! 
 
 
Tap the icons below to follow  
Michaela Corning online... 

SABA IN ARABIAN NIGHTS CAFTAN 

https://www.instagram.com/michaelacorning/
https://michaelacorning.com/
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ZALORA 
TAKES EID 2019 
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ALORA, Asia’s Online Fashion Destination, is 
proud to unveil the Hari Raya collections from  
its very own modest wear labels, ZALIA and 
LUBNA. Made for the style savvy and available 

exclusively on ZALORA, the collections are themed after 
today’s trends and consist of elegant and versatile pieces  
that provide shoppers with a wide selection of glamourous 
modest wear for all seasons and occasions. 

Z 
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ZALIA 
ABSTRACT JACQUARD FIT AND FLARE DRESS 

ZALIA 2019 COLLECTION 
REIGN OF TITANIA 
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REIGN OF TITANIA is inspired by the 
beauty of the fairy queen, living in the 
mythical and whimsical forest. The 
collection is inspired by all the natural 
elements and life in the forest like the 
flowers and foliage that is translated in 
the embroidery and prints. Regal elegant 
elements are infused into the collections 
as a reflection of the high status of the 
fairy queen. 
 
The ZALIA 2019 festive collection 
features an impressive 313 styles for 
women. It follows four main trends: 
Spring Romance, Prairie Dance,  
Golden Dawn, and Opulent Night. 

Spring Romance showcases romantic 
pieces revamped with elegance and 
opulence. The delicate becomes dramatic 
and whimsical with soft pastel colors, 
floral appliques and embellishments. 
Pretty silhouettes featuring layered 
sheers, florals that follow the form  
or accent a fit-and-flare shape will  
be introduced. 
 
Prairie Dance looks to a rustic country 
aesthetics and concepts for inspiration.  
It works with a neutral earthy palette  
for a less overwhelming feel. Delicate 
lace and embroideries that evokes the 
images of pressed flowers are key to  
this capsule. 

ZALIA 
LEFT: CRUSTED FLORAL SEQUIN PIECED MERMAID DRESS 

RIGHT: CRUSTED FLORAL SEQUIN PIECED TUNIC SET 
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Golden Dawn hinges on regal and 
opulent colors for the overtly indulgent 
and romantic mood. Antique and regal 
references underpin this capsule with  
a more dramatic take for the Eid season. 
Fabrics with encrusted sequins and  
faded gold jacquard are elegantly 
selected to shine the spotlight on 
historical references. 

Under Opulent Night, metallic surfaces 
are generously textured and ornately 
embellished, making and opulent 
statement. Sequins are extravagantly 
applied all over from bright gem tones  
to mysterious dark. Elegant foliage 
inspired motives are infused in to  
sequins and jacquard fabrications. 

ZALIA 
EMBROIDERED LACE 
WRAP DRESS 
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LUBNA 
LACE KEBAYA WITH CASCADING SLEEVES SET 

Lubna 2019 Collection 
GIRL AT HEART 
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Daring to revolutionise modern modest 
wear, LUBNA has crafted a new exciting 
capsule for its fourth festive collection. 
This includes a 80-piece men and 393-
piece women collection. Introducing 
Lubna Curve this year, the plus-size 
collection features 85 pieces. 
 
Along with this, there are matching 
couple looks, Kebaya Labuh, 
asymmetrical drapes, and innerwear  
for nursing in 2019’s collection. 

A palette of pastel tints, earthy shades, 
warm blues and deep corals are used. 
The collection is made with special 
fabrics such as sheen, sequin, waffle 
laces with embroidery, translucent 
payettes, pleats, 3D texture, organza, 
shimmer chiffon pleats, openwork laces, 
soft laces, mix rayon, poly mix, etc.  
It showcases details like drapes, ruffles, 
drawstrings, tie-knots, dainty floral 
prints, striped print, lace trimmings,  
and 3D embellishment. 

LUBNA 
LEFT: BALLOON SLEEVES KURUNG SET 
RIGHT: WAFFLE LACE KEBAYA SET 
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Inspired by the high-spirited and joy of 
youth, collection for S/S19 entices us 
with a dreamy escape from the monotony 
of the day-to-day while accentuating the 
signature flowy, modern twist of the 
traditional silhouette. 
 
Both the ZALIA and LUBNA collections 
are available now on ZALORA in 
Singapore, Malaysia and Indonesia.  

The ZALIA collection retails from 
S$17.90 to S$129.90, while the  
LUBNA collection retails from S$14.90 
to S$109.90. 
 
Shop the ZALIA and LUBNA 2019 
festive collections at www.zalora.sg,  
on desktop, mobile site and mobile app. 

LUBNA 
SEQUIN TOP WITH SKIRT 

https://www.facebook.com/ZaloraSingapore/
https://www.instagram.com/ZALORA/
https://www.zalora.sg/women/hari-raya/?from=header
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POMELO’S FESTIVE COLLECTION 
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elcoming the 
holy month  

of Ramadan, 
Pomelo presents  

a collection inspired by 
Morrocan designs made 
modern. Curated especially 
for the Ramadan and Eid 
festivities, Woven In Time 
arrived online on April 29th 
at POMELOFASHION.COM. 
This season, Pomelo serves 
a twist to the usual modest 
wear with a memorable 
colour palette and batik 
and paisley prints. 

| BUTTON UP RUFFLED LONG SHIRT  
| PINSTRIPES TIE WAIST PANTS 

W 
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 Woven In Time features an earth-tone palette, from deep 
browns to terra cotta oranges. The 60+ piece collection 

showcases an array of styles catered to all customers, 
satisfying both minimalists and those with more 

extravagant tastes. This collection highlights the maxi 
trend with its breezy silhouettes, from patchwork pieces, 

matching ensembles to elegant, floor-length dresses. 

| MAXI RUFFLED TIER SLEEVES DRESS 
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Embrace new beginnings with a collection 
that combines style and comfort, as seen 
with the Maxi Loose Laced Hem Dress. 
For a statement-making, sophisticated look, 
get matched in the Mixed Print High Waist 
Pants and the Mixed Print Button Up Shirt. 

Dressing for formal events is  
made easier with the Paisley Print 

Jumpsuit, this detailed piece brings 
a refined yet playful element  

to those who love prints.  

| TIERED MAXI DRESS - GOLD & GREEN 
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Celebrate in style with the Tiered Maxi Dress, available 
in gold and green, with its exaggerated collar detail 
and silk-like fabric, suited for all special occasions. 

 
Starting at SGD 24, Woven In Time Ramadan ‘19 

Collection is conveniently available to shop  
at POMELOFASHION.COM, or on the 

Pomelo iOS and Android Apps. 

| MIXED PRINTS WAIST TIE BLOUSE 

https://www.facebook.com/pomelofashionsg/?brand_redir=205515592943791
https://www.instagram.com/pomelofashion/
https://www.pomelofashion.com/sg/en/
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SERUNA 
Fashion 

EID 2019 COLLECTION 
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collection 
A beautiful, flattering raglan sleeve dress 

with pleated neck and sleeve detail. Victorian 
inspired buttons and a smart shirt cuff for 

that extra special tailored touch. 

the 
Duchess 



THE DUCHESS COLLECTION 
Available in black,  

olive and tan. 
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collection 
A Chanel-inspired tweed polyester dress 
with luxurious gold and cream buttons 
down the front, finished off with an A-line 
skirt with pleated detail. This dress also 
has a full length zipper at the back for  
ease of dress. 

the 
Designer 



THE DESIGNER COLLECTION 
Available in rich cream  
and brown. 
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collection 
Pleated skirts are a SERUNA 
staple when it comes to 
separates. Smart up any outfit 
with this slimming knife 
pleated skirt with elasticated 
waist. Paired with this 
Victorian inspired blouse 
which has a pleated sleeve, 
fitted cuff, pleated neck detail 
and Victorian high neck.  

the 
Separates 



THE DESIGNER COLLECTION 
Pleated skirt available in 

rich cream and brown. 
 

Victorian blouse available 
in light cream and black. 
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Rich Embossed A-Line 
Lace Dress, fully lined 
and flattering silhouette 
with a back zipper for 
ease of dress. 

the 

collection 

Royal 
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THE ROYAL COLLECTION 
Available in navy 
blue, vintage pewter 
and tan. 

https://www.instagram.com/serunacollection/?hl=en
https://www.facebook.com/serunacollection
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x modanisa 
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upermodel Halima Aden 
unveiled her first fashion 
collaboration to cheers on the 

opening day of Istanbul Modest Fashion 
Week, on Saturday, 20 April 2019. 
 
Working with the creative team  
of Modanisa.com, Halima has created  
a stunning range of turbans and shawls 
that will be sold exclusively by the  
e-tailer. The collection went on sale  
to Modanisa app users on 29 April and 
worldwide on 30 April on the Modanisa 
website, with even more stylish 
accessories set to drop at the start of 
Ramadan in early May. 

During her campaign shoot for the new 
collection in New York a fortnight ago, 
Halima spoke about what the 
collaboration means to her: 
 
“With the Halima x Modanisa collection, 
I want to celebrate women around the 
world through fashion and encourage 
them to be pace-setters & change-
makers. Beauty is power and it comes in 
so many forms. We, as women, need to  
be one another’s biggest cheerleaders.” 

S 

PHOTOGRAPHED BY ROOFUL ALI 
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PHOTOGRAPHED BY FADIL BERISHA 
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Perhaps the most sought-after will  
be the limited-edition handmade 
turbans. There are ten varieties,   
each one specially designed and  
hand-crafted by artisan producers. 
 
In addition, there are eight styles of 
high street-friendly turbans. Anyone 
not super-confident with putting on  
a turban can make use of the pre-ties. 
This unique design element will be 
useful whether the wearer is a novice 
or a pro in a hurry! 
 
The collection also consists of crepe 
shawls in a range of colours with the 
Halima logo embroidered on each  
of the 17 options. Among this variety 
are block prints in cool colours,  
such as sky blue and off-white.  
 
The printed shawls sport geometric 
patterns and updated versions 
of classic florals. For a more 
understated look, there are 100% 
cotton shawls in seven plain colours 
with the Halima logo as the only 
detailing. For those after bolder 
prints, choose from another set of 
Halima-branded 100% cotton shawls 
featuring five different patterns. 

The exclusive collection was 
created with the modest dresser 
in mind, but it has an aesthetic 
that would appeal to all.  
 
Comprising of 47 pieces, the 
collection offers a strong mix  
of high-low styling with must-
have shawls and turbans that 
will remain key items beyond 
this season. 

PHOTOGRAPHED BY ROOFUL ALI 
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PHOTOGRAPHED BY FADIL BERISHA 
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Modanisa’s Brand Manager Havva 
Kahraman said, “Halima’s discerning 
taste is reflected in her first-ever 
collection. She deliberately opted for  
a broad mix of styles to ensure the 
capsule appeals to a wide range of 
women, from those who prefer a classic 
headscarf, to women looking to make  
a statement with their headwear.” 

All items are presented in customised 
packaging, such as tasselled bags and 
pouches, exclusively designed for the 
collection. 

PHOTOGRAPHED BY ROOFUL ALI 

https://www.modanisa.com/en/
https://www.instagram.com/modanisa_en/
https://www.facebook.com/modanisa/?brand_redir=1391055944449416


 

44 GAYAMAGAZINE.COM 

Fashion 

S P R I N G / S U M M E R  2 0 1 9  



GAYAMAGAZINE.COM 45 

T 

he world's highest ranked modest fashion e-tailer  
- has just released its latest collection: Spring/
Summer 2019. With a wide variety of garments 
sourced from over 500 fashion labels, this  

season's offering has options for every taste and every 
forecasted temperament. 
 
Wearers of modest attire can choose from multiple transitional 
garments; including abayas of light and breathable materials 
for those breezy, sunny days, and plaid suits and thick linens 
when the weather chooses to re-visit winter a little. 
 
Most striking in this season's contribution is the revival of  
the beloved trench coat. Bwest's fully-lined mink-coloured 
offering is just in time for the beige craze that is taking the 
fashion world by storm. 
 
Sandy hues feature strongly in Refka's latest collection too, 
from beige culottes to a mink-striped full-length dress. 

T 
LEFT: STRIPY BEIGE 
COTTON CULOTTES  

 
SECOND FROM 
RIGHT: STRIPY  

MINK UNLINED 
COTTON & LINEN 

DRESS WITH 
CREW NECK 

 
RIGHT: STRIPY 

BEIGE FULLY LINED 
COTTON DRESS 

WITH CREW NECK 
 

ALL BY REFKA FOR 
MODANISA.COM 
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Moreover, designers behind 
some of Modanisa's most 
popular brands are showcasing 
garments that beautifully reflect 
the outdoors. From cool, calm 
beaches to mellow woodlands, 
some of the looks in this 
collection beg to be taken 
outside. In headscarves, blouses, 
and dresses, light blue will be 
among the most used hues to 
complement areas where the 
crisp blue of a cloudless sky   
will be present. 

The season also brings a rekindled 
appreciation for warmer tones. This 
includes a classic and familiarly 
warm burnt orange, from Dadali's 
terra cotta full-length pleated 
viscose skirt, to Benin's orange 
pants, perfect for those moodier 
spring days. Mustards and pastels 
compliment the seasonal palette, 
such as Mia Line's mustard jacket, 
its lightweight cotton-mix ideal for 
all weathers. 

 

 

MINK FULLY LINED TRENCH COAT WITH 
POINT COLLAR BY BWEST  

BEIGE & SAXE PLAID UNLINED SUIT 
BY NILÜFER KAMACIOĞLU, PLAIN 
BLUE CREPE SHAWL BY TUVA ŞAL 
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Of the minor, but no less fabulous, 
trends; polka dots are back in the 
forefront with this latest collection,  
as typified by Refka's stylish black dot 
polka tunic dressed with a reverse-
coloured turban. 
 
Universally flattering vertical stripes  
are leaving their mark too. A grey/white 
cotton-mix calf-length skirt, also  
by Refka, among this season's most 
popular buys. 

And, as ever, light colours compliment 
bold prints accessorised by tan detailing. 
Of the accessories, there are plenty that 
will carry through into late summer,  
such as stylish glasses, slim belts, 
dramatic earrings and foulards in bold 
block colours. 
 
Despite the emphasis on functionality 
and usefulness, there is no compromising 
fun and lustre of the flowing fabrics  
and structured, yet subtly flattering, 
silhouettes of this season's collection. 

NAVY BLUE VISCOSE UNLINED DRESS WITH 
POLKA DOTS AND POINT COLLAR BY REFKA 
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Perfectly coinciding with the most sought-after 
trends from international fashion month, the looks 
from Modanisa.com's spring/summer collection will 
be sure to perform. From smart skirts, to casual 
trousers, there is a great emphasis on abundance in 
the sheer number of options available. Thus, the 
moda operandi for this season's collection is 
versatility, practicality and effortless style. 

MUSTARD FULLY LINED 
TRENCH COAT WITH SHAWL 
COLLAR BY MIA LINE, KHAKI 

TROUSERS BY VETEKS LINE 

https://www.facebook.com/modanisa/?brand_redir=1391055944449416
https://www.instagram.com/modanisa_en/
https://www.modanisa.com/en/
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Spring/Summer 2019 

Fashion 
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Solika, the brand that is breaking 
boundaries in modest fashion. Bringing 
forward a sleek, minimalist, modern 
feel to their line, it’s a brand that you’ll 
want to get in your closet ASAP. 
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For their SS19 collection, designers 
Chaya Israily and Sarah Haller have 

taken a cue from the textures, 
colors, and majestic beauty of the 

ocean. Focusing on natural fabrics 
and pre-washing their pieces for the 

ultimate finish, they’ve paid extra 
attention to each detail so they’re 

able to deliver the highest possible 
quality to their customers. 
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It’s this attention to style, detail, and 
quality that makes them a brand to 
watch and a brand that you’ll want to 
live your life in. 

https://www.facebook.com/shopsolika/
https://www.instagram.com/solika__/
https://solika.com/
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Beauty 

Interview with Amira Geneid, the 
#ladyboss of the halal cosmetics brand, 

Zahara Cosmetics. Emma speaks to her 
about the brand’s journey, their love to 

empower through makeup, and the power 
of social media marketing. 

 
Written by Emma Khoo 
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hat makes Zahara 
Cosmetics stand out 

from other cosmetic 
brands would be their 

consistent narrative of inclusivity 
and empowering women through 
their range of products: best-selling 
nail polish, matte lip cream to 
eyeshadow palettes. Zahara’s love 
for fierce and strong women shows 
through their beautifully bold 
shades offered. 
 
I was absolutely thrilled with my 
sponsored ‘Boss’ matte lip cream 
and the very handy ‘Vintage 
Romance’ eyeshadow palette.  

Boss is definitely my new favourite 
red. This fierce burgundy-red is not 
only extremely long lasting (trust 
me I’ve had loads of food with 
this!) but the finishing is velvety 
and not too drying as well. 
 
Not only are the products of high-
quality but I grew interested in the 
story behind this brand.  
 
Here’s the conversation with Amira, 
the CEO and founder of Zahara:  

W 
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Please tell us how Zahara came about? 
 
Zahara started as a dream I had with my 
sister, Alia. For so long, it was a struggle 
to find cosmetics that suited our needs  
as Muslim women so we decided to 
come up with a brand that caters to our 
needs. Not only are our cosmetics halal 
all our products are also European  
made with a vegan and cruelty-free 
formulation so everyone can shop 
knowing they are doing so consciously! 
 
What makes you stand out from other 
halal cosmetics brands? 
 
I think the quality of our products speaks 
for itself. Since they are made in Europe, 
they have superior quality, feel and 
performance that many of our Zahara 
Warriors really appreciate. 

Our nail polishes are the first in the 
region to feature a water-permeable 
technology that brings many benefits to 
users who absolutely love wearing nail 
polishes! Traditional nail polishes are 
usually packed with not-so-friendly 
chemicals which over a long period of 
usage can wear down your nails causing 
staining and brittleness.  
 
When you use a breathable polish, water 
and oxygen particles are able to penetrate 
your nails just as if you have nothing on 
them. We definitely urge more ladies to 
incorporate breathable polishes in their 
nail routine whenever they can!  
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How do you find the motivation behind 
naming each product? 
 
This probably has to be the best part of 
the job!  
 
When you reach this stage of the 
production, you are just so happy and 
overwhelmed to share all the hard 
work you put into painstakingly curate 
the colours! 
 
We love brainstorming cool names that 
will truly embody the shades that we 
created! It’s such a fun process and we 
can’t wait to share our next collection 
with everyone! 

Tell us more about your best-seller. 
 
#LadyBoss is our best-selling item in 
Zahara and it’s no surprise why! She’s  
a stunning nail polish shade of deep 
burgundy that really flatters any nail, 
skin tone or outfit! 
 
#LadyBoss was part of the first 
collection of nail polishes launched  
on Zahara and when she sold out 
completely, we knew that we had to 
bring her back in our new stunning nail 
polish bottle design.  
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How do you think social media 
has changed the way you promote 
your brand? 
 
It has been such a great tool in so 
many ways! Most importantly, it’s 
such a convenient way to keep in 
touch with our customers. It’s  
been so amazing to have an open 
feedback loop with your followers 
at any given time. It’s fun to get to 
learn so much about them- what 
they need, want and like. It’s very 
important to us to keep this channel 
of interaction as open as possible 
because without our amazing 
Zahara Warriors we wouldn’t be 
where we are today! 

What is your favourite part about 
working with influencers from 
around the region? 
 
Definitely the creativity! I think 
when it comes to building a brand, 
you get so lost in data and numbers 
that sometimes when working  
with influencers it’s so great to  
get a fresh take on what our Zahara 
products do for them. 
 
It’s always a joy to see what each 
influencer will create and we are 
always pleasantly surprised with  
the results! 
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What are your future plans for Zahara 
this year? 
 
We’ve decided to focus on our nail 
polish so that we can increase our colour 
offering. It’s definitely been our star 
product and we are looking forward to 
bringing you guys more and more fab 
nail products! 
 
Finally, describe Zahara Cosmetics in 
one word.  
 
Sisterhood. 

To buy Zahara’s products, tap the icons 
below. They sell their products on 
Lazada as well! 

 
 
 

 
To check out more of Emma  
Khoo’s work catch her online at: 
Instagram: @fyi.khoo / 
@fyi.photography 

https://www.instagram.com/lovefromzahara/?hl=en
https://www.zahara.com/
https://www.facebook.com/LovefromZahara/
https://www.instagram.com/fyi.khoo/
https://www.instagram.com/fyi.photography/
https://www.instagram.com/fyi.photography/
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Beauty 

by Pomelo 
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riven by the mission to 
redefine beauty in Southeast 
Asia, Pomelo is releasing its 
first ever cosmetic line, 

BEET. Launching on April 24, the Asian 
born cosmetics brand is inspired by the 
idea that makeup should enhance one’s 
natural features rather than hide them. 
BEET aims to offer women on-the-go 
everywhere both easy application and  
a long-lasting finish. 

Taking the minimalistic ‘less is more’ 
approach, BEET is all about fun, fuss-
free, wearable makeup encouraging 
women to have fun with makeup and 
discover their own version of beauty. 
BEET is a range of multitasking  
products made for beauty enthusiasts  
to create their own signature looks that 
work best for them without being too 
time-consuming. 

D 
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LIQUID BLUSH - 
TICKLE ME PINK 
 
FRUIT PUNCH  
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The debut collection comprises 
17 versatile products across four 
categories, which are distinguished by 
its clean, Instagram-worthy packaging. 
The makeup range features Liquid 
Blush for a healthy, flush-from-within 
finish; Liquid Lipstick has a creamy 
formula - leaving lips with a matte 
finish; Lip Gloss gives lips a plumping 
effect and Liquid Shimmer that blends 
effortlessly for a major glow, which 
may also be used as eyeshadow. 
The products are non-toxic, free of 
parabens and are cruelty-free. 
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LIQUID LIPSTICK - 
FRUIT PUNCH  
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For a limited period only, customers will 
receive an exclusive cosmetics bag with 
a purchase of any three BEET products. 
Pomelo highly values customer 
satisfaction and implements a 365-day 
returns policy as long as the products  
are returned in original packaging with 
the shrink wrap intact. 

At only S$10 per item, BEET is 
conveniently available at 
www.pomelofashion.com/beet, and on 
the Pomelo Android and iOS App.  
BEET will also be available in-stores in 
Thailand and soon Singapore. Tap the 
icons below to follow Pomelo online. 

https://www.pomelofashion.com/sg/en/beet
https://www.instagram.com/pomelofashion/
https://www.facebook.com/pomelofashionsg/?brand_redir=205515592943791
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Dr Fatumina Said Abukar is not your standard 
scientist. Not only has she finished her PhD 
in Regenerative Medicine from UCL with 
multiple awards and recognitions, Fatumina is 
also a popular influencer, writer, public speaker, 
entrepreneur (@hennapopp), model and 
talented jazz singer. 
 
Fatumina continues to amaze and surprise us by 
defying standard conventions of an academic as 
well as the stereotypes of a Muslim woman, 
whilst proving that being academic and being 
creative are not mutually exclusive.  
 
Fatumina is currently signed under UMMA 
models and BAME models.  

T H E  D R  
B R E A K I N G  
S T E R E O T Y P E S  
Written by Emma Khoo 

Lifestyle 
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You have won awards for your cutting-
edge research in stem cell culture. 
What motivates you to pursue creative 
projects such as blogging, modelling, 
and performing whilst studying a PhD 
at UCL?  
 
I am a firm believer that humans are 
multidimensional and what that means  
to me is that all of the things that I do, 
although very different are part of who  
I am. A complex bundle of ideas, 
thoughts, feelings and so on. The idea 
that individuals can only love and 
succeed in one thing is obsolete. I am 
more than a scientist I am a human. 
Ultimately, I want to show people that 
science and engineering, and being 
creative are not mutually exclusive.   

 
 
 
 
 
 
 
Why do you think it is important to 
pursue other interests outside your area 
of expertise? 
 
I think it makes you a more fulfilled and 
multidimensional person with improved 
focus. I used to be actively involved in so 
many creative projects (and still am) as  
a singer, model, science communicator, 
speaker, creative director, business 
owner, free-lance writer etc. side to side 
with my PhD and I felt that in doing that 
I was so much more efficient and driven. 
 
Pursuing multiple interests also makes  
it easier to connect with different people 
and deal with stress more easily by 
creating an outlet. 
 
When things were not working in the lab, 
I would not dwell on it for hours; instead, 
I would go to a jazz class or take a dance 
lesson and then come back to my work 
more focused. 
 
This is also the reason why students who 
perform better academically are usually 
those who also have other interests 
outside of education. 

PHOTOGRAPHER | @JOHAINA.PHOTOGRAPHY 
STYLIST/MUA/MODEL | @FATUMINAMUSIC  
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Who is your greatest inspiration  
and why?  
 
My parents. 
 
My mum was a very talented woman. 
She owned an editorial back home, she 
was a nurse and a business person, she 
was a great mother and wife and most 
importantly she had the biggest heart. 
Until today, I hear people mentioning her 
generosity. I aspire to achieve that level 
of selflessness and independence. 

Also, my dad; he was very different from 
my mother. What I loved about him is 
that he did not care about what people 
thought of him. He moved from his  
parents’ house at the age of 16, worked 
hard to get a degree in pharmacy and 
become successful but he always 
remained humble. 
 
Both of my parents taught me that with 
hard work you could achieve anything 
and that success is nothing without 
giving and being humble. 

PHOTOGRAPHER | @10_K_MEGA  
STYLIST/MUA/MODEL | @FATUMINAMUSIC 
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PHOTOGRAPHER | @FYI.PHOTOGRAPHY  
STYLIST | @TIA_OGURI 

MUA | @MI_INMAKEUP 

“  
Women have never 
been shown that 
you can excel in 
the arts and in 

academia and so 
they have always 

been forced to 
choose one or 

the other.  
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Tells us about your favourite shoot thus 
far and why?  
 
There are too many to mention and 
all very different but my favourite 
photoshoots have always been those 
where there was a dialogue between the 
photographer and me. 
 
I love that element where we bounce  
off each other’s ideas to create 
something different and exciting! One  
of the photoshoots I enjoyed the most 
was the ‘Summer Garden’ with FYi 
Photogaphy. I loved the setup with the 
garden and the colourful flowers over  
my head interconnecting with my veil, 

the way the photographer knew exactly 
what she was looking for, the freedom 
that I had with my poses and most 
importantly the amazing team of women 
that I had the pleasure to work with.  
 
What do you think defines a “model”? 
 
To me a model is someone that gives life 
to clothes. That person needs to have the 
“it” factor whilst posing for a photoshoot 
or casually walking a runaway. 
 
For example, one of my favourite  
models is Naomi Campbell because she 
makes you want to buy the clothes by 
adding her character and confidence to it.  
She could be wearing a bin bag and still 
make it worth a million pounds. There 
are requirements for modelling but 
ultimately anyone can become one,  
as there is a market for different body 
shapes and sizes and the fashion industry 
is finally becoming more inclusive. 
 
Also, if you google old fashion magazine 
covers you notice that trends and what  
is deemed as beautiful changes with  
time so never conform or accept the 
status quo. 

PHOTOGRAPHER | @10_K_MEGA  
STYLIST/MUA/MODEL | @FATUMINAMUSIC 



As an award-winning engineer 
and a popular influencer at 
@fatuminamusic, you constantly 
challenge the idea that brains and 
beauty are not compatible. 
 
Why do you think there is such  
a negative stigma between excelling  
in academia and also pursuing creative 
projects such as modelling, blogging, 
etc.? 
 
It has to do with stereotypes. Women 
have never been shown that you can 
excel in the arts and in academia and so 
they have always been forced to choose 
one or the other. For example, in 
academia, I have always been told to  
not dress too nicely or too feminine 
otherwise I would have not been taken 
seriously, like that had to do with my 
talent as a scientist. 
 
In fashion and in the arts women are 
allowed to express their femininity  
more but them showing that they are 
intelligent means that they may be more 
in control and more likely to say yes or 
no which may not be seen favourably.  
 
Ultimately, this is a revolutionary time 
in history where women are speaking  
up and showing that they are 
multidimensional and I believe that 
in a couple of years we will see more  
of that. 
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What is your greatest challenge as  
a female Muslim influencer, if at all?  
 
To not have my talents being shadowed 
by the fact that I am a hijabi muslimah.  
I do not want people to reduce my 
identity to only being a ‘hijabi’ woman, 
which makes people forget that I am an 
individual and pressurises me to give out 
a certain image. I want people to see me 
as Fatumina. 
 
When a woman who isn’t ‘white’ excels 
at something nobody labels her a white 
or Christian woman but when a ‘hijabi’ 
or a woman of colour does that it is like 
she becomes a front speaker for the rest 
of the women in her community.  
 
However, I am more than happy to be 
somebody that women of colour and 
Muslim women whether hijab wearers  
or not can relate to. I want to encourage 
diversity and the only influence I want  
to have on people is to push them to 
believe in themselves and know that 
anything is possible with hard work, 
passion and a good work ethic regardless 
of where they come from and what their 
beliefs are. 
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PHOTOGRAPHER | @SIMONAINDIGO 
STYLIST/DESIGNER | @AVIZEH 

MUA | @LARISA.MUA  

” 

...this is a 
revolutionary time in 
history where women 
are speaking up and 
showing that they are 
multidimensional...  

“ 
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You appeared in a conference talking 
about mental health issues and the 
challenges you faced during your PhD.  
 
Would you be able to share your 
experiences and how you overcame 
them?  
 
During my PhD I was in a very toxic 
environment, some of my lab colleagues 
made it their mission to make me feel 
isolated and some went as far as messing 
up with my experiments. I overcame the 
situation that I was in by trusting in my 
abilities as a scientist and as a person. 
 
It is hard to not doubt yourself when  
you go through systematic bullying  
but because I have worked in so many 
projects related to STEM as well as the 
arts and people enjoyed working with 
me, I have realised that I wasn’t he 
problem but instead their insecurities.  
 
The biggest step to get out of a situation 
like that is to know that it is not your 
fault. Bad things can happen to anyone 
but it is how you deal with them that 
makes all the difference. I have realised 
that my lab colleagues were not happy 
with me doing well in academia and in 
the arts and unfortunately this happens  
to many people.  

I put the frustration that I had in me 
to good use by winning science 
competitions, singing in the WEST  
END, going to schools and talking to 
young children to show that scientists 
like me exist, using social media to  
make an impact and a change on  
a bigger scale, etc. 
 
What is your secret to good time 
management?  
 
Make a schedule, prioritize and do not 
procrastinate especially during busy 
weeks. I always do several projects in 
parallel within a day, which also gives 
me time to relax. 

PHOTOGRAPHER | @FYI.PHOTOGRAPHY  
STYLIST | @TIA_OGURI 

MUA | @MI_INMAKEUP 
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What do you see yourself doing in 10 
years time?  
 
I do not know precisely, I think in life it 
is better to work hard, go with the flow 
and surprise yourself. One thing that I do 
know is that I want to contribute to 
impactful positive change. 
 
Three words that best describe yourself. 
 
Creative. Polymath. Independent. 

PHOTOGRAPHER | @JESSICAMARANO_PH 
STYLIST/MODEL | @FATUMINAMUSIC 

DESIGNER | @SANOORCOLLECTION 
MUA | @SOBRISAID 

https://www.instagram.com/fatuminamusic/?hl=en
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P E N N Y  A P P E A L ’ S  

Lifestyle 

KID BOSS 
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What if we can provide them a seat 
at the table. To not just empower 
them with words but with actions.  
 
A recent report by the Charities 
Commission found that 92% of 
charity trustees are between 55 and 
64 years old. Only 0.5% of trustees 
in England and Wales in 2017 were 
made up of youth between 18 to 24 
years old. 
 
As such, charities run the risk of 
being underrepresented when it 
comes to the youth and the 
knowledge that the youth can bring 
in the new digital age and life 
experiences that affect the young. 
 
International Humanitarian Charity, 
Penny Appeal is making a change 
to that. Penny Appeal has recently 
appointed a child CEO. Shakira 
Rahman, aka Kid Boss, is just  
11 years old but she will report 
directly to the CEO and have the 
chance to share her ideas at an 
executive level. 

s adults and parents,  
we tell our children 

everyday that they  
can do anything 

they set their minds to and they  
can invoke change in the world.  
 
Empowering our young with the 
belief that they can be whatever 
they want to be and achieve 
whatever they set their minds to  
is great. But merely telling them  
is half the work. 
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This is a real kid, with a real role,  
with very real issues to tackle. Penny 
Appeal aims to empower Shakira with 
the support she needs, to make a real 
difference to the issues affecting children 
in the UK today.  
 
“A charity commission report found  
92% of charity trustees are between 55-
64 years old. So, we are appointing the 
first Child CEO of a charity. We want  
her to have a real job that makes real 
change, arranged around school work   
of course,” explains Penny Appeal’s 
CEO, Aamer Naeem. 

“I think we have a great deal to learn 
from young people like Shakira. Not  
just her bringing an insight into what 
children and young people attitudes  
are, but by strengthening the quality of 
discussion. She often says things that hit 
you right between the eyes and we need 
to be challenged.” 
 
Indeed, we need to be challenged. 
Afterall, as adults we work hard to build 
a better future for our children - to create 
a better world for our children - but what 
exactly does that future entail if we are 
not able to listen to the voice of the very 
people we are working so hard for. 
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Shakira, at just 11 years old, is not 
simply a token child as a response to  
the report. The idea of appointing a child 
CEO was already in the works for Penny 
Appeal as the charity understands the 
massive lack of young people on boards 
of charities in the UK, and want to 
change that. The challenge was ensuring 
they appointed the right kid with the 
right voice.  
 
After meeting Adeem Younis, Chairman 
of Penny Appeal, at the charity’s 
Christmas Pantomime, where Shakira 
confidently spoke about different issues 
affecting children, Shakira was invited  
in for a mini-interview. This confident, 
smart, confident, 11-year-old girl, was 
perfect for the job. 
 
Shakira will play an active role and will 
have real issues to work on. Shakira will  
be visiting Penny Appeal’s projects to 
find out about the work they do as well 
as meeting with children from around the 
UK to discover what they want and need.  
 
Her first assignment was to visit orphan 
children in Gambia and see how different 
or similar their lives are from her’s. 
 
Her mission will be to raise awareness  
of the effect our world is having on 
children, because whether it is poverty, 
Islamaphobia or domestic violence, 
children are often the worst affected. 

“I’d like to use my position to make sure 
young people who don’t have a voice are 
heard, and if people don’t listen then  
I’m going to shout until they do,”  
says Shakira Rahman confidently. 
 
She’s smart, funny and ferocious - and 
most importantly, she genuinely cares 
about her peers. From an orphan in  
the Gambia, to the kid down the road  
going to school hungry, she is ready to 
advocate for them and she’s going to  
get heard. 
 
Tap the icons below to follow Penny 
Appeal online: 

https://pennyappeal.org/
https://www.instagram.com/pennyappeal/
https://www.facebook.com/PennyAppealOrg
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Food 

EID-ing 
With Eid coming up, we’re 
sure everyone’s planning what 
sweet treats to serve your 
lovely guests. Whilst some of 
us have already put in our 
orders for the latest Eid 
goodies wayyy in advance, 
there are some of us who 
might still be wondering what 
to bake for our family and 
friends. Well, we might be of 
some help in that area. We’ve 
compiled a few recipes to help 
you get started. Enjoy! 
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Food 
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I n g r e d i e n t s  

Cheesecake Crust 
2 2/3 cups graham crackers,              

crushed into crumbs 
1/3 cup sugar 

2/3 cup butter, melted 
 

Lemon Cheesecake Filling 
24 oz cream cheese 

1 1/4 cup sugar 
3 eggs 

2 tbs grated lemon peel 
3 tbs lemon juice,                               
freshly squeezed 

1 tsp vanilla 
 

Lemon Glaze 
1 cup sugar 

2 eggs 
1/4 cup lemon juice,                           

freshly squeezed 
3 tbs grated lemon peel 

6 tbs butter, melted 
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For the Lemon Cheesecake Filing 

 Whisk eggs in a small bowl and    
set aside. 

 In a large mixing bowl, beat on 
medium speed, cream cheese and 
sugar until creamy and smooth. 

 Beat in eggs on low speed. 

 Stir in lemon juice, grated lemon 
peel and vanilla. Stir until blended. 

 Add lemon cheesecake mixture      
to graham cracker crust. 

 Bake for 45 minutes. 

 Remove from oven and place on      
a cooling rack and cool for 10-15 
minutes. 

 Put cheesecake in the fridge for 
approximately 6 hours or overnight. 
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M E T H O D  

 Preheat oven to 350°F. 

For the crust 

 In a large bag, add graham crackers, 
and roll with a rolling pin to get 
fine crumbs. Continue this step 
until you have 2 2/3 cups. 

 Add to medium mixing bowl, along 
with the sugar. Stir until combined. 

 Whisk in melted butter until 
graham cracker crumbs are well 
coated. 

 Press graham cracker crumbs into 
either a 9 inch springform pan. 

 Bake for 13-15 minutes. 

 Remove from oven and set aside. 



For the Lemon Glaze 

 In a small pan, whisk together eggs, 
sugar, lemon peel and juice until 
combined well. 

 Add butter to pan and continue 
stirring constantly. Mixture will 
thicken. 

 Remove from pan, put into a small 
bowl and let glaze cool for 15 
minutes. 

 Refrigerate covered until cold. 

 Once cheesecake has chilled, 
remove from springform pan and 
add the glaze. Keep refrigerated. 
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Chocolate Swiss Roll 
with cream filling 
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I n g r e d i e n t s  

 
Chocolate Swiss Roll 

1/3 cup unsweetened cocoa powder 
1/3 cup flour 

1/4 teaspoon salt 
1/2 cup sugar 

4 tablespoons unsalted butter 
4 large eggs 

 
Cream Filling 

1 cup (240ml) heavy cream 
1/2 cup (60g) icing/powdered sugar 

1 teaspoon vanilla extract 
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For the Cream Filling 

 Using a handheld or stand mixer 
fitted with the whisk attachment, 
whip the heavy cream until it starts 
to thicken. 

 Add the icing sugar and vanilla,   
and whip to stiff peaks. 

 

And now for the roll…. 

 Unroll the cake carefully, peel off 
the paper, and spread the whipped 
cream evenly over the cake. 

 Re-roll without the tea towel. 

 Cover and refrigerate for at least      
1 hour. 

 Dust with icing sugar and serve. 
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M E T H O D  

For the Swiss Roll 

 Preheat oven to 400°F and line your 
baking sheet (15x12) with 
parchment paper. 

 Sift together the cocoa powder, 
flour and salt and set it aside. 

 In your stand mixer cream together 
the sugar and butter until lightened 
in color. 

 Add in the eggs one at a time until 
fully incorporated 

 Add in the flour slowly until   
mixed in. 

 Pour the mixture onto your 
parchment paper and bake for 8-10 
minutes or until the cake is done to 
the touch (your finger doesn't leave 
an indentation). 

 Remove from the oven. 

 Invert the cake onto a tea towel 
dusted generously with icing/
powdered sugar. 

 Leaving the parchment paper on, 
roll the cake up with the tea towel, 
starting at a short end. 

 Allow to cool completely on a wire 
rack. 
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I n g r e d i e n t s  

 
Dough 

2 cups flour 
2 tablespoons sugar 

4 teaspoons baking powder 
1 teaspoon salt 

3 tablespoons butter 
3∕4 cup milk 

 
Filling 

4 tablespoons butter 
1 cup brown sugar or 1 cup white sugar 

3 teaspoons cinnamon 
 

Glaze 
1∕2 cup powdered sugar 

1∕4 cup milk 
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M E T H O D  

For the Filling 

 In a small bowl combine softened 
butter, brown sugar and cinnamon 
to form a crumbly mixture. 

 Sprinkle 1/2 of the mixture over the 
bottom of a 9x9 pan. 

 

For the Dough 

 In a large bowl mix together flour, 
sugar, baking powder, and salt. 

 Cut in softened butter. 

 Stir in milk to form a soft dough. 

 Roll out dough on a lightly floured 
surface into a rectangle about 1/4 
inch thick. 

 Spread the remaining filling on the 
rolled out dough. 

 Roll up the rectangle, with a sharp 
knife slice into 18 small rolls (12 if 
you want them a little bigger). 

 Bake for 20-25 min at 400°F. 

 

For the Glaze 

 Combine powdered sugar and milk 
in a small bowl and stir until 
smooth. 

 Once rolls are finished, drizzle on 
glaze and serve warm. 
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Living 

This summer, brighten up the dullest corners 
of your home by making a colour and 

form statement with Living DNA’s 
unique dreamy pieces.  
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Living DNA launches iconic marbled 
paper decor and a new range of rugs for 
summer 2019.  
 
The brand turns to colours to pull 
feelings and emotions. From bright bold 
hues to soft calming pastels, the new 
pieces are designed to make muted 
furniture and interior finishes pop. 
 
Some lively patterns in the collection are 
derived from nature, while others are 
formed by nature itself, such as the 
flowing process of marbling ink for 
paper. The resulting look is eclectic but 
clean, and can be curated in minimal but 
never boring interiors.  
 
With this launch, Living DNA joins the 
global move to softening of patterns into 
curvy shapes and organic randomness. 
“Living things, including us, come in 
curved forms rather than sharp edges.  
To be surrounded by organic shapes in 
the home is comforting, because it's our 
nature. In that kind of setting, we  
humans heal, rest, focus and enjoy best”, 
explains founder Denise Taojo Kaur.  

Inspiration was derived from living 
spaces around the world that are 
designed by expressive personalities. 
One can picture the new pieces in an art 
collector's space, an interior designer's 
own living room, or a fashion 
professional's office.  
 
The new rugs and decor work well  
with any interior theme. They can be 
incorporated into colour-blocking styles 
or the increasingly popular 90% white, 
10% color interior look.  
 
“Another motivation for us is the 
emergence of the home office. Not  
simply the utilitarian computer desk,  
but a softened look, even being the focal 
point of the living room. Our artisanal 
desk accessories and textural rugs are 
meant to add soul to the home office  
and keep its spirit consistent with the  
rest of the home”, adds Denise.  
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A shape that is emerging in stylish 
interiors, thanks to the global preference 
for soft organic forms. Living DNA 
launches patterned designs such as 
PEACOCK, inspired by its namesake. 
WAVE is a blend of aqua tones that 
mimic the reflection of light on seawater. 
MOSS mixes earthy tones, reminding 
one of forest undergrowth.  
 
Among the solid colours are 
SUNBAKED, a rich terracotta tone, 
WINTERBLOOM, a deep floral purple, 
NECTAR, a fresh peach, and 
PARADISE, a refreshing dreamy blue. 
“They connect our indoor space with the 
outdoors”, remarks Denise. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 

 
 
A round rug is perfect for completing  
a vignette, be it an armchair and side 
table combo, or a small table for 
discussion, or even a lounge chair or 
beanbag. It gives strong definition to  
a space.  
 
The rugs' craftsmanship is intended to  
be lush and comfortable enough for 
homes, yet easy enough to maintain  
even for offices. 

Round Rugs 
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Marbling is a unique art of creating 
beautiful abstract flow of lines and colors 
on a tray of water with oil paints. A sheet 
of paper is then placed on top of the 
swirled paint, and the pattern is 
transferred onto the paper. 
 
While the marble interior trend brought 
about the rise of digitally printed 
replicas, this original and natural process 
of marbling creates a more intricate, 
varied design which the viewer can 
appreciate even at first glance.  

No two pieces will ever be alike. In fact, 
every person in the artisan team located 
in Jaipur, India has a different 'touch', 
thus the pattern represents the identity  
of its maker.  
 
Staying true to Living DNA's 
sustainability ethos, the materials and 
methods used for crafting the pieces have 
a positive impact to the community and 
environment. 
 
The handmade paper used for marbling 
is produced by traditional paper makers 
of Jaipur to give new life to excess 
cotton fabric from textile factories.  

Marble Paper Decor 
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The resulting marbled paper in itself  
is a sight to behold, but it is just as 
important to further the functionality 
aspect. Living DNA worked with Jaipur-
based design studio Craftboat to explore 
new ways of using and appreciating 
beautiful paper. Thus the marbled paper 
home decor collection was born.  
 
The collection features a hexagonal desk 
tray, a bento-inspired tray, wine bottle 
boxes, canisters and jars in 7 tasteful 
colour combinations. 
 
Tap the icons below to follow 
Living DNA online: 

 

https://www.livingdna.sg/
https://www.instagram.com/livingdna/
https://www.facebook.com/livingdna.sg/
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